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Vajda: Imagine going out to buy milk and bread, and coming back owning the grocery store.  That’s about the way it all worked for a new owner of a world-class yacht company, who started out wanting to just build a boat for his family.  Elizabeth Wilder explains how the investment is impacting one rural community, in this North Carolina Rising report. 

Wilder: You never know where the wind or your dreams might carry you.  Steven Brody’s [ph] journey took him from the banks of the Pamlico River to California.  The construction foreman wanted to bid on a boat mold, at a federal bankruptcy auction.  He ended up with a whole lot more.  

S. Brodie: And now I’ve got a whole fleet of molds, and a new company, and a new start.  

Wilder: A new start in an old textile mill, in Washington, North Carolina.  

Burton: I didn’t even know Washington, North Carolina existed until these guys came here. 

Norwood: He asked if I was in—if I thought he’d been insane to do that in this economic climate.  And I agreed with him, that that—that it might not make a whole lot of economic sense to do it.  But if it was his dream, and he was going to follow his dream, which I felt like he needed to do, that he couldn’t buy a better company, a more reputable company, with a great history, than Pacific Seacraft. 

Wilder: And so he did.  As a father, what were your concerns?

Brodie: Was it a realistic dream?  Would it be a profitable dream?

Wilder: The deal to buy the 30-year-old yacht building company for pennies on the dollar—too good to pass up.  

S. Brodie: And we’re certainly in a unique position, among startup companies.  There are very few startup companies that, less than a year into their venture, have all of their tooling and processes in place, have an established dealer network to sell their product, so we’re a startup company, but we’re a startup company with a lot of infrastructure in place, and a lot of advantages. 

Wilder: One advantage for the newly formed father-son team came from an unexpected source: the State of North Carolina’s rural ventures fund.  

Woodie: Well, our ultimate goal is really to create jobs and wealth in rural communities, and we’re doing that in the rural venture fund, by investing in companies located in tier-one counties, or in other words, in the most distressed—economically distressed counties in our state.

Wilder: From yachts to pound cakes, over the past two years, the state has invested more than 2 million dollars to grow these startup companies.  

Woodie: We are doing investments that a bank would not look at in the traditional sense.  

S. Brodie: It is certainly not free money, but its money that’s considerably less expensive than traditional angel investor type venture capital.  

Wilder: The 6.8 million dollar fund is unique to the Tar Heel state.  The General Assembly, the rural center, and the Golden LEAF Foundation developed this stimulus plan two years ago before stimulus was the buzzword.

Brodie: It allowed us to, first of all, move the company here, and pay the freight bills.  It has allowed us to take some of these partially completed boats and finish them.  

Burton: It’s beautiful.  I mean, if you look at the craftsmanship, and the woodwork—we love the woodwork.  

K. Burton: This is the soul of the boat, which is teak and holly.  

Wilder: Jeff and Kathy Burton from Asheville planned to buy a Pacific Seacraft yacht for years, only to discover now, they’re made in their home state. 

K. Burton: It’s just exciting to see North Carolina produce such a quality boat, as Crealock designed, and to see Steve Brodie’s commitment to make, you know, this boat what it’s supposed to be. 

Wilder: Economic developer, Tommy Thompson, hopes the boats built to sail around the world, bring more jobs here to eastern North Carolina.  

Thompson: We’re never going to get back to the days with thousands of people manufacturing plants.  We have a saying in economic development in eastern North Carolina; we’ve lost jobs by the thousands, and we’re getting them back by the dozens, and if we’re lucky, by the hundreds.

Wilder: 23 people now work at Pacific Seacraft.  

Wilder: So when you heard that they were selling the company, what did you think was going to happen to your job?

Oliveres: I think it was time, you know, start looking for another job.  But you know, good team, our finest team, and we work together, and we came together, and you know, we came to with an agreement, you know, to move from California to here.  I think that we’ll pick up this company back again. 

Wilder: Luxury yacht sales are a tough sell these days.  These sailboats go from $250,000 up to $750,000.  

Brodie: And there were rumors floating as to what’s going to happen to Pacific Seacraft, and one lady said, “You know, I heard that some young guy bought the company, and he’s going to move it.”  And I heard one lady say Wilmington, and one lady say South Carolina.  And in a minute, the two ladies turned around, and I apologized for eavesdropping, and I said, “I couldn’t help but the young fellow is right there, and he’s my son.”  

Wilder: The Brodie’s are betting on brighter days for what’s become the family business.  

S. Brodie: We’re very hopeful, and we’re fortunately small enough that we’ve got a lot of staying power to sustain through some lean times, and hopefully come out better for it on the other end.  

Vajda: In the past, Pacific Seacraft has been listed as a Fortune 100 company, an honor recognizing top-performing companies.  Of course, the Brodie’s hope that will happen once again, and want to pass the company on one day, to the next generation.  

